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Objectives

Discuss professionalism issues surrounding
social media use in medical education.
|dentify opportunities for training faculty in
social media use.

Discuss baseline competencies in the use of
social media by medical school faculty.
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Wikipedia defines social media as:

primarily Internet -based tools for sharing and
discussing information among human beings

refers to activities that integrate technology,

social interaction, and the construction of words,
pictures, videos and audio.

depends on the varied perspectives and

Abui l dingo of shared me:;
communities, as people share their stories and
experiences


http://en.wikipedia.org/wiki/Social_media




Swiss Cows Send Texts to Announce

Theyore 1 n Hea
New York Times 10 -2-12

Christian
Oesch is
testing a
device that
sends an
SMS to his
phone when
a Cow IS
sexually
active
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Survey of Einstein Medical Students
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How often do you use each of the following social media

services?
. S
1 = never
2 = occasionally
3 =regularly
o 4="frequently

5 = very frequently

Facebook Twatter Linked In You Tube Google+ Pinterest Tumbir Instagram



How competent are you at using each of the
following social media services?

1 = not at all

2 = beginner

3 = competent

4 = highly competent

Facebook Twatter LinkedIn  You Tube Google+ Pinterest Tumblr Instagram



Which of the following types of information have you seen
posted online by a classmate? Check all answers that apply.

80 %
60 %
40 %
20%
0%
Unigentfable Use of profaney Sexualy suggestive Items | found
patent nformaton materal obectonable and did dscuss
with my classmate
Nore |dentfable patent Depicton of ltems | found objectonable
nformawon nigxcaton but did not discuss

weh my classmate



Professionalism and social media




Our IMP

ERATIY




Physician Patient



THE PUBLIC

Physicians

Patients

*
Q

g
D
)

B

Patient

ician

hys

Physician<

-

Personal

N

n

(e

Q... -

) .... to

(&) ox

o) “

(e H

c I
L

0 -“""




Ehe New JJork Times M ag azine

| WORLD U.S. N.Y./REGION BUSINESS TECHNOLOGY SCIENCE HEALTH SPORTS OPINION A

Thts portion of the requested page has been blocked.
 Click here for details.

LIVES
Friend Request
Last winter, in the middle of my intern vear, I became Facebook RECOMMEND
friends with a young man who was dying in the intensive-care unit. W TWITTER

| An investment banker in his mid-20s, he thought he was healthy 1 LINKEDIN

Last winter, in the middle of my intern year,
| became Facebook friends with a young
man who was dying in the intensive-care
unit .

before — died, that is, three times b rowraving B
before being brought back with jolts of
electricity. And this young man with a steroid-swollen face

was surfing the Internet.
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Dr. Katherine Chretien é

Dr. Katherine C Chretien, MD is a female with 8 years of medical experience and practices in Internal Medicine.
Veterans Affairs Medical Center - i @i Medical school

Washington

50 Irving S5t NW

Washington, DC
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What's inside Hello Health

EHR

PHR

Communication tools

Online labs and eRx

Online scheduling
Customizable practice settings
Integrated billing

Team management tools
Mobile

Simplified documentation

HIPAA compliance Secure messaging, video chat and instant messaging let you generate additional

revenue by meeting with patients the way they want, and when you want. And you
can seamlessly document your interactions in their charts.




What’s te be GAINED?




Professional growth



